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HUNGARY
HUAWEI’S ECONOMIC IMPACT IN 2019

Direct

Indirect

Induced

Total

Totals may not sum due to rounding.

SPENDING WITH HUNGARIAN SUPPLIERS

€1,184
million

EMPLOYMENT

CONTRIBUTION TO GDP
€39

400

million

jobs

€405

15,200

million

€156

5,900

million

jobs

€600 million
0.4% of Hungary’s total GDP

TAX REVENUES

jobs

€246 million

21,500 jobs
0.5% of Hungary’s total employment

0.4% of Hungary’s total tax revenue

HUAWEI’S ECONOMIC IMPACT BETWEEN 2015 AND 2019
All figures are annual averages (monetary values in 2019 prices)

Spend with Hungarian suppliers:

Contribution to GDP:

€958
million

€485 million

Employment:

17,700 jobs
Tax revenues:

€205 million
2

Real growth in tax revenues 2015-2019:

25%
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THE ECONOMIC IMPACT OF
HUAWEI IN HUNGARY
Huawei expanded its
operations to Hungary in
2005, with headquarters
located in the country’s
capital, Budapest. The
company is part of the SerbiaHungary representative
office and provides telecom
services to 80% of Hungarians.
Huawei has made a
considerable contribution to
the Hungarian economy over
the last five years, through
its local operations and its
procurement from Hungarianbased suppliers.
Huawei commissioned Oxford
Economics to investigate
and quantify its economic
contribution to Europe in 2019.
This summary report details
the contribution the company
made in Hungary.

HUAWEI’S ECONOMIC CONTRIBUTION
Huawei’s contribution to the
Hungarian economy is captured
through three channels:

•

Huawei’s direct contribution
is generated through its
own operations in Hungary,
as well as the direct hiring
of Hungarian staff and
direct tax payments to the
Hungarian government.

•

In conducting its operations,
Huawei purchases inputs
of goods and services from
Hungarian suppliers. This
procurement supports
economic activity, jobs
and taxation further along
its local supply chain. This
activity along the supply
chain is known as the firm’s
indirect contribution.

Fig. 1: Huawei’s procurement from Hungarian suppliers, 20152019
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•

In addition, Huawei and the
firms in its supply chain
pay their staff wages.
These wage payments
are spent on goods and
services at retail, leisure and
other outlets, stimulating
additional gross value
added (GVA), employment
and taxes through Huawei’s
induced contribution.

In 2019, Huawei made a direct
GVA contribution to Hungarian
GDP of €39.4 million, up
from €33.3 million in 2015—
equivalent to average annual
growth of 4.3%.1 In making
this direct GVA contribution in
2019, Huawei spent €1.18 billion
on inputs from Hungarian
suppliers (see Fig. 1 below);
this was 14.1% of Huawei’s
procurement in Europe.2
Huawei’s procurement in
Hungary has increased
significantly (in real terms)
since 2015, up from €0.98
billion (an average annual rise
of 4.8%).
Huawei’s procurement
stimulated a €404.8 million
GVA contribution along its
Hungarian supply chain (its
indirect impact) in 2019. This
is a 5.2% average annual
rise from the €330.9 million
in 2015 (in real terms). The
majority of this contribution
(€255.4 million or 63.1%)
was stimulated in the
manufacturing industry (see
Fig. 2).

Source: Huawei

1
2

All figures throughout this report are presented in 2019 prices and comparisons are measured in real terms.
More specifically, the twelve countries in which Huawei conducts most of its procurement within Europe.
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Fig. 2: Huawei’s indirect and induced contribution to Hungary GDP by industry, 2019
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A further €156.3 million
contribution to Hungarian GDP
was supported through the
induced channel in 2019. This
was up from €120.0 million
in 2015, corresponding to an
average annual rise of 6.8%. Of
this, 19.1%, or €29.8 million, was
supported in the rent & real
estate sector.
In total we estimate that
Huawei’s operations around
Europe supported an overall
contribution to Hungarian
GDP of €600.5 million in
2019, accounting for 0.4%
of Hungary’s total economy
that year (see Fig. 3). The
firm’s contribution to the
Hungarian economy has
increased notably in recent
years, recording an average
annual real growth rate of 5.5%
between 2015 and 2019.

Fig. 3: Huawei’s direct, indirect and induced contribution to
Hungary GDP, 2015-2019
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The economic activity Huawei
supported in Hungary also
sustains employment in the
country. In 2019, the company
employed 400 workers in
Hungary, an increase from
300 in 2015 (see Fig. 4). Its
procurement supported 15,200
jobs along its Hungarian supply
chain, up from 13,600 in 2015—
this is equivalent to an average
annual rise of 2.8%. A further
5,900 jobs were sustained by
wage-financed spending in
the induced channel in 2019,
representing an average annual
increase of 4.2% since 2015.
Combined, the total number
of jobs supported in Hungary
by Huawei was 21,500 in 2019.
This was up from the 18,900
jobs supported in 2015 (which
corresponds to a 3.3% average
annual rise) and equated to
0.45% of national employment
in 2019.
Finally, Huawei makes a
positive contribution to public
finances in Hungary, through
taxes generated in the direct,
indirect and induced channels.
This supports essential
spending on important public
services. Huawei and its staff
contributed €45.5 million
to Hungarian tax receipts in
2019, up from €17.6 million
in 2015—see Fig. 5. Huawei’s
procurement from Hungarian
suppliers stimulated a further
€132.7 million in tax receipts
in the indirect channel.
Compared to the €122.6
million in 2015 this represented
an average annual rise of 2.0%.
An additional contribution
to taxation of €68.2 million
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Fig. 4: Huawei’s contribution to employment in Hungary,
2015-2019
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Source: Huawei, Oxford Economics

Fig. 5: Huawei’s contribution to Hungary tax receipts, 2015-2019
€ million (2019 prices)
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was supported in 2019 via
the induced channel. This
compares to €57.4 million
through the same channel in
2015, an average annual rise of
4.4% over the five-year period.
In total, Huawei supported
€246.4 million in tax receipts

Using OECD data. Based on an annual salary of €18,660 in 2019 for lower secondary teachers.

in Hungary in 2019, equivalent
to an average annual increase
of 5.7% since 2015. The total
taxation of €246.4 million
supported by Huawei in 2019
is roughly equivalent to the
average salaries for 13,200
Hungarian teachers.3
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HUAWEI’S WIDER CONTRIBUTION
Huawei’s Hungary operations
participated in upgrading the
EU’s emergency call system,
the so-called 112, and has
worked alongside providers
to develop mobile networks.
In 2014, the company worked
alongside Vodafone to grow
Hungary’s 4G networks, in
2018, Huawei worked with
Magyar Telecom and Vodafone
to test 5G technology,
and finally Hungary’s first
commercial 5G network
launched by Vodafone was
powered by Huawei.
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Hungary is home to Huawei’s
biggest supply centre outside
of China. This centre provides
business-to-business ICT
products to the European
customers, such as 5G
equipment, fixed telecom
network products, data
centres and storage.
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OXFORD ECONOMICS
Oxford Economics was founded in 1981 as a
commercial venture with Oxford University’s
business college to provide economic
forecasting and modelling to UK companies
and financial institutions expanding abroad.
Since then, we have become one of the
world’s foremost independent global
advisory firms, providing reports, forecasts
and analytical tools on more than 200
countries, 250 industrial sectors, and
7,000 cities and regions. Our best-in-class
global economic and industry models and
analytical tools give us an unparalleled
ability to forecast external market trends
and assess their economic, social and
business impact.
Headquartered in Oxford, England, with
regional centres in New York, London,
Frankfurt, and Singapore, Oxford Economics
has offices across the globe in Belfast,
Boston, Cape Town, Chicago, Dubai, Dublin,
Hong Kong, Los Angeles, Melbourne, Mexico
City, Milan, Paris, Philadelphia, Stockholm,
Sydney, Tokyo, and Toronto. We employ
400 full-time staff, including more than
250 professional economists, industry
experts, and business editors—one of the
largest teams of macroeconomists and
thought leadership specialists. Our global
team is highly skilled in a full range of
research techniques and thought leadership
capabilities from econometric modelling,
scenario framing, and economic impact
analysis to market surveys, case studies,
expert panels, and web analytics.
Oxford Economics is a key adviser to
corporate, financial and government
decision-makers and thought leaders. Our
worldwide client base now comprises over
1,500 international organisations, including
leading multinational companies and
financial institutions; key government bodies
and trade associations; and top universities,
consultancies, and think tanks.
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All data shown in tables and charts are
Oxford Economics’ own data, except where
otherwise stated and cited in footnotes, and
are copyright © Oxford Economics Ltd.
This report is confidential to Huawei
and may not be published or distributed
without their prior written permission.
The modelling and results presented here
are based on information provided by third
parties, upon which Oxford Economics has
relied in producing its report and forecasts
in good faith. Any subsequent revision
or update of those data will affect the
assessments and projections shown.
To discuss the report further please contact:
Pete Collings:
petecollings@oxfordeconomics.com
Oxford Economics
4 Millbank
London
SW1P 3JA
United Kingdom
Tel: +44 203 910 8000
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